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CHARUHAS SATAM

Strategic Advisor, UFO Moviez India

THE CONCEPT OF CRICKET
TOURNAMENTS BEING SCREENED
IN THE THEATRES WILL GIVE THE
MASSES EASY ACCESS TO THE
GAME. MOREOVER, THEY WILL BE

able to enjoy the match on the big

screen.

As most people like to watch cricket
matches with friends and family, this
stage will provide an excellent ambience
- and that too - without any commercials
during the time the game is on.

It will also replicate the frenzy in the
stadium. That will provide entertain-
ment value and keep the IPLs magic
alive within cinema halls. A carnival-like
atmosphere will be created with cricket-
related merchandise, exciting gifts and
multi cuisine food stalls to cater to the
entire family.

A Cinema Jockey will anchor various
interactive activities in the foyer with a
range of contests being held from time
to time. The names of the winners will
be flashed on screen across difterent the-
atres nationally. Celebrities, too, will
walk in at regular intervals to cheer the

teams.
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IPL in the Theatres

Will the Concept Click?

More than 700 theatres across the country will screen 60 IPL matches this time. Will it draw the crowds?

By Sumantha Rathore

RAGHU IYER
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THE IPL IS LITERALLY GETTING
BIGGER AND BIGGER WITH
EACH SEASON. THOUGH IT’S
NOT THE FIRST TIME THAT A
GAME IS BEING SCREENED LIVE

on a 70mm screen, it is for the first time that
all the matches (60 in all) in a cricket tourna-
ment will be screened across more than 700
cinema auditoriums.

Last year, TCS invited some 100 fans to its
office for the screening of a few IPL matches.
But this is the first time that it is being done in
such a professional manner.

Many of our sponsors are looking at block-
ing entire cinema halls for conducting various
activities. This will also give us a chance to
increase the fan engagement opportunities,
giving us more platforms to interact with the
audience. We can also reach out to other fans
who are there for just watching a movie, not
the IPL.

Another big innovation is the introduction of
3-D technology for the last four matches
including the semi-finals and the grand finale.
Such initiatives will help IPL spread its reach
even further and is beneficial for everyone -

the game, the franchisees, fans and sponsors.

INDRANIL DAS BLAH

Vice President, KWAN Entertainment

\..
A\ e

THE IPL ISN’T JUST A SPORT, IT
IS WHOLESOME FAMILY
ENTERTAINMENT - WITH MUSIC,
PERFORMANCES, CELEBRITIES,
CHEERLEADERS, DRAMA AND THE

works - nothing that a movie doesn’t
have. Several factors work in favour of
both the IPL and UFOQ. Firstly, the tim-
ings of the matches - especially the
second match starting at 8PM - are per-
fect for families to finish their daily
chores and head to the cinema for the
matches and a late dinner. Secondly,
watching a cricket match in a theatre is a
novel and unique experience.

It will give people the feel and buzz of
being in a stadium but not having to deal
with long queues and other hassles that
usually come with sports events in India.
Thirdly, the three-hour period is perfect
for families to visit theatres without
drastically altering their daily schedules.
Lastly, with no big movie releases
planned during the IPL, it will give
movic theatres that extra income.

The concept also provides a new win-
dow of options for the spectators.
Stepping into a multiplex gives the crick-
et fan the closest brush with ‘live” action
without actually being in the stadium.




